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Sources: Two Phreesia women’s health patient-insights surveys, conducted 
October 6-18, 2022, with a total of 5,707 patients ages 18+ who self-identify as female.

Respondents opted in to take the survey after their check-in was complete, and the results are summarized in aggregate. 

Across the board, women are focused on their reproductive 
health—but their concerns vary depending on factors 

ranging from age to their child-bearing decisions.

Understanding women’s priorities and providing them 
with adequate support as they continue to navigate 
the reproductive healthcare landscape will be crucial 

for healthcare stakeholders.  

In summary...

Among patients who are thinking more about their reproductive health

Women who have a primary, established provider for their 
reproductive health receive care at much higher rates than 
women who do not. In fact, half of surveyed women (50%) 
who do not have a primary provider reported that they 
haven’t received any reproductive health-related services 
in the past two years. That disconnect signals the need for 
more reproductive-health support for women.

Which of the following reproductive health issues 
are you thinking more about? Please select all that apply. 

Specific issues that women 
are thinking more about 
vary depending on their 
child-bearing decisions. 

Some women are reconsidering 
their birth-control options...

For which of the following have you received care in 
the past two years? Select all that apply.

Patients with a primary provider for reproductive health     n=1,891

Patients with NO primary provider for reproductive health     n=307

surveyed women under age 35 
(20%) have considered permanent 
solutions like sterilization to avoid 

unwanted pregnancy 
n=1,212 

of surveyed women under
age 35 have evaluated new 

contraception options
 n=1,212

1 5in 19%

…and use of period-app tracking is on the decline. 

Close to 1 in 7 surveyed women (15%) reported that 
they currently use period tracking apps, compared 
with more than one-third (36%) who said they 
have used them in the past   
n=4,664
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Well-woman preventive
care screenings

Contraception

Menstrual health

Prenatal care

Menopause

Family planning/infertility

Pregnancy complications

Maternal depression
screening/prevention

None of these

Behavioral counseling related
to pregnancy/childbirth

of surveyed women are 
concerned or thinking about 
their reproductive health 
n=3,211 

76%

Top reproductive health issues women are thinking more about: 

n=1,703

Abortion 
access

Pregnancy 
management and 

complications

Medical 
contraception 

(e.g., IUD, Plan B morning-after pill)

62% 62%81%

Pregnant/pregnancy adjacent Not pregnant/pregnancy adjacent
(women who have been recently, are 
currently, or plan to soon get pregnant)

n=392

(women who have not been recently, are not 
currently, or don’t plan to soon get pregnant)

n=1,291

Pregnancy 
management and 

complications
Embryo and IVF 

protocols
Sterilization AbstinenceAbortion 

access
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Generation Z, which encompasses those born between 1997 and 2012, is 
known for being more progressive, more racially and ethnically diverse and 
better educated than previous generations. With such attributes, it’s no 
surprise that this group interacts differently with the healthcare system than 
older patient groups. So how can pharma marketers best engage with the 
newest generation?  

Gen Z is shaking up 
healthcare. How can 
pharma marketers 
seize the moment?
Women are increasingly concerned or thinking about their reproductive health, 
with priorities ranging from preventive care screenings to contraception and 
more. That's according to more than 5,700 women ages 18+ who consented to 
participate in Phreesia surveys in October 2022, after completing check-in for 
their doctor's appointments. 

Women are thinking about 
their reproductive health. 
What’s on their minds?

https://lifesciences.phreesia.com/patientconnect/?utm_source=phr_website&utm_medium=infographic&utm_destinationmedium=product&utm_campaign=lifesciences&utm_vendor=lifesci&utm_audience1=general&utm_content=wf_2023-05_women%27s_health_infographic&utm_date=may_31_23

